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FY2025 Full Year Earnings Call – Company Presentation, Summary

※Note: This document consists of selected slides from the presentation used for the earnings call.

Consolidated net sales for the fiscal year under review was ¥174,142 million, an increase of 23.9% year on year. 

Consolidated operating profit was ¥17,455 million, an increase of 14.1%. This was due to robust sales of 

pachinko/pachislot (PS) machines equipped with leading IP in the amusement equipment business segment, as well 

as to successful efforts to increase production in line with market demand. As a result, the Group as a whole 

achieved significant increases in both sales and profits.

Next, the content and digital business segment will be explained. Net sales was ¥13,874 million, down 15.4% year 

on year, and operating profit was ¥934 million, down 67.0% year on year. In Japan, the Company worked to 

increase IP value through measures to commemorate the Ultraman series 60th anniversary. Through strategic 

collaborations, the company achieved a steady increase in sales. Overseas, however, sales and profits declined due 

to geopolitical risks and the impact of adjusting merchandise cycles.

Next, the amusement equipment business segment will be explained. Net sales was ¥159,069 million, up 29.2% 

year on year, and operating profit was ¥19,881 million, up 30.1% year on year. In addition to robust sales of PS 

machines equipped with leading IP, contributions were made by flexibly responding to demand for increased 

production of PB, private brand pachislot machines sold in the previous fiscal year throughout this full fiscal year. 

The number of units sold increased 33.6% year on year to approximately 274,000 units, and our market share 

expanded to about 18.2%.

As described above, while the content and digital business segment saw lower sales and profits, the significant 

growth in the amusement equipment business segment drove overall results, resulting in higher sales and profits 

for the Group.
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Net sales was ¥174.14 billion, an increase of ¥33.56 billion year on year at an increase rate of 23.9%. 

The results exceeded both the initial forecast of ¥15.00 billion and the revised forecast of ¥17.00 

billion.

Gross profit was ¥38.38 billion, up 8.8% year on year. As a result, operating profit was ¥17.45 billion, 

up 14.1% year on year. Operating profit was ¥16.00 billion in the initial forecast and ¥18.00 billion in 

the revised forecast, resulting in the results surpassing the initial forecast. Ordinary income was ¥17.75 

billion, up 7.8% year on year. Net income attributable to owners of the parent was ¥13.05 billion, up 

17.0% year on year. This also exceeded the forecast.

In the content and digital business segment, net sales was ¥13.87 billion, down 15.4% year on year. 

Operating profit was ¥930 million, down 67.0% year on year. The results failed to meet initial forecasts. 

In the amusement equipment business segment, net sales was ¥159.06 billion, up 29.2% year on year. 

Operating profit grew significantly to ¥19.88 billion, up 30.1% year on year. Both results were 

significantly higher than initial forecasts of net sales of ¥130.00 billion and operating profit of ¥15.60 

billion. As described above, while the content and digital business segment saw lower sales and profits, 

strong growth in the amusement equipment business segment significantly boosted overall earnings, 

providing a structure that supports the Group's earnings expansion.
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For the fiscal year ending March 2027, the Company forecasts consolidated net sales of ¥187.00 billion, 

up 7.4% year on year. By segment, the content and digital business segment is forecast to be ¥15.30 

billion, up 10.3% year on year. In the amusement equipment business segment, the company plans to 

increase net sales 6.9% year on year to ¥170.00 billion.

Operating profit is expected to recover significantly, at ¥19.00 billion consolidated, up 8.8% year on 

year, and ¥3.00 billion for the contents and digital business segment, up 20.9% year on year. The 

operating profit forecast for the amusement equipment business segment is ¥20.00 billion, up 0.6% 

year on year. Ordinary profit is forecast to be ¥19.15 billion, up 7.9% year on year, and net income to 

be ¥13.50 billion, up 3.4% year on year. As described above, the Company plans to steadily increase 

sales and profits as a whole by maintaining a stable earnings base in the amusement equipment 

business segment while factoring in the recovery and growth of the contents and digital business 

segment.
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In the content and digital business segment, net sales was ¥13.87 billion, down 15.4% year on year, and operating 

profit was ¥930 million, down 67.0% year on year. 

Looking at the breakdown of business revenues for Tsuburaya Productions as a whole, revenues in the Japanese 

business increased 6.4% year on year to ¥5.00 billion, with each category performing soundly. Meanwhile, sales 

overseas decreased by 36.6% to ¥4.34 billion, and overall sales decreased by 19.1% to ¥9.35 billion. By category, 

licensing revenue was ¥4.15 billion, down 39.2% year on year. In particular, the impact of the decline in China was 

significant, and sales in China declined 51.6%. On the other hand, licensing in Japan has secured an increase in sales. 

MD (product sales) rose 10.7% to ¥1.54 billion, with both Japan and overseas sales trending strongly. 

Imaging and events sales was ¥2.96 billion, roughly unchanged from the previous year. Both Japan and overseas 

sales have been stable. In terms of measures, the company promoted initiatives in licensing, MD (product sales), 

videos, and events, related to the Ultraman series 60th anniversary project. In the Japanese market, IP value was 

enhanced through anniversary measures and collaborative efforts. Overseas, although licensing revenues declined 

in the Chinese market, there were contributions from video distribution, events, and paid stage performances, and 

sales were up in the imaging and events category. In addition, the Ultraman Card Game, which celebrated its first 

anniversary, has made significant progress in global brand recognition and community building through strategic 

product rollouts and the world championship. 

As described above, while Japan sales were robust, the decline in licensing revenues overseas, particularly in the 

Chinese market, was a factor behind the overall decline in sales and profits, but medium- to long-term growth 

potential has been maintained, and going forward, the Company plans to recover by strengthening collaboration 

with reliable partners.
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The Ultraman series 60th anniversary project consists of medium- to long-term initiatives which will be rolled out 

over approximately 2 and a half years from July 2025. Linked to initiatives in the various business categories of 

license, MD (product sales), imaging and events, and games, the commemorative initiatives aim to communicate 

the worldview and values of the Ultraman series in a clearer way. Currently, the new TV series Ultraman Teoand 

the movie THE ORIGIN OF ULTRAMAN is scheduled to be released.  In addition, a new movie is slated for the future, 

with the aim of continuously creating buzz. Regarding events, the Company will promote the expansion of physical 

touchpoints by rolling out large-scale events in various regions, including a nationwide tour of the “ULTRAMAN 

EXHIBITION -Ultraman Series 60th Anniversary Exhibition-”. As described above, this anniversary project seeks to

increase touchpoints with fans through integrated measures across the various businesses categories, which will 

lead to the maximization of the value of the Ultraman IP and medium- to long-term growth.

In the fiscal year under review, the Company systematically developed multifaceted measures tailored to the 

market characteristics of each region to improve its brand value globally.

In the fiscal year ended March 2026, the Company contributed to enhancing the Ultraman IP's global brand value 

through multifaceted initiatives that combine real-world events, content development, and merchandise measures 

around the globe.
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For Ultraman Day held on July 10, 2026, the company is rolling out a series of multifaceted measures in various 

areas, including video, content, events, MD (product sales), and collaborative projects.

In the fiscal year ending 2027, the company will continue to develop measures that combine a diverse range of 

merchandise, experiences and content, thereby expanding the exposure of the Ultraman IP and enhancing brand 

value, and further strengthening its fan base both in Japan and overseas.

Since the launch of the Ultraman Card Game in 2024, the Company has been promoting the formation of a fan 

community and the expansion of brand awareness both in Japan and overseas by combining the phased 

introduction of new products and event-related measures. On the event front, the Company has established a 

championship system that connects players from competitions at authorized stores nationwide to area preliminary 

competitions, the Japan Games, and then the world championship. On May 9, 2026, the first world championship 

was held in Ikebukuro, the "ULTRA LEAGUE WORLD CHAMPIONSHIP 2026," and the first world champion was 

selected from participants from countries and regions around the world. This further accelerated community 

formation and brand recognition on a global scale. The Company will steadily expand its fan base through a 

strategy that links championship events with product release.
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The new TV series, Ultraman Teo, is scheduled to launch simultaneously on broadcast and streaming 

platforms in Japan and overseas from July 4, 2026, as part of the visual media projects celebrating the 

Ultraman series 60th anniversary. In addition to domestic broadcasts in Japan on the TV Tokyo 

Network’s six channels, the series will also be streamed on a variety of platforms, including TVer and 

the official YouTube channel. As for the overseas market, the Company has significantly expanded its 

regions and languages for video distribution, against the backdrop of the growing popularity of 

Ultraman in China and other Asian countries. The Company plans to maximize its global reach by 

distributing the TV series with subtitles in 14 languages in addition to dubbed versions in multiple 

languages.

Next, the documentary movie, THE ORIGIN OF ULTRAMAN, is scheduled to be released on July 3, 2026. 

This work aims to redefine the intrinsic value of the Ultraman IP by visualizing its unique philosophy 

and artfulness that other IP do not have, through interviews with prominent creators. The movie is 

planned by a renown director and is structured so that leading filmmakers and creators from Japan 

and abroad can explore the question of what Ultraman is from their respective perspectives.

As described above, the Company plans to acquire new fans and increase the excitement of existing 

fans by continuously introducing video content through the release of TV series and movies, which will 

lead to the maximization of the Ultraman IP's brand value.
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In the amusement equipment business segment, net sales was ¥159.06 billion, up 29.2% year on year, and 

operating profit was ¥19.88 billion, up 30.1% year on year. The operating profit margin was 12.5%, an 

improvement from 12.4% in the previous fiscal year, and the improvement in profitability can be confirmed.

In terms of sales results, pachinko sales were approximately 142,000 units, a significant increase of 54.0% 

year on year. Pachislot sales also rose 16.9% to approximately 132,000 units, and total unit sales increased 

33.6% to approximately 274,000 units. Our market share has also expanded to 18.2%.Regarding market 

conditions, the pachislot market maintains high utilization following the successful establishment of “Smart 

Pachislot”, and sales have also remained firm. On the other hand, the pachinko market has shown a slight 

downward trend due to shifting market conditions, leading to a visible performance gap between the two 

segments. Under these circumstances, the utilization of leading IP to attract new fans and invigorate the 

marketplace has become a key issue.

In FIELDS CORPORATION, sales of NEON GENESIS EVANGELION -Memories of the beginning- and several 

other major IP titles were strong. In addition, our ability to flexibly respond to increased production demand 

for PB (private brand) pachislot machines released in the previous fiscal year also contributed to the growth 

in unit sales. Furthermore, Ace Denken has been steadily acquiring new customers by leveraging FIELDS’ 

strong sales capabilities.As described above, this segment expanded sales by leveraging its leading IP and 

strengthening its supply structure while adapting to changes in the market environment, thereby serving as 

a strong driver of the Group’s overall earnings growth.
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In addition to strong sales of multiple models featuring major IP such as NEON GENESIS EVANGELION -

Memories of the beginning-, the Company responded to increased production demand for L Tokyo 

Ghoul throughout the fiscal year, resulting in total unit sales of approximately 274,000 units.
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Total assets of the consolidated B/S was ¥103.36 billion, up ¥4.40 billion from the end of the previous 

fiscal year. Breaking this down, current assets was ¥74.08 billion, an increase of ¥4.24 billion, and non-

current assets was ¥29.27 billion, an increase of ¥160 million. For liabilities, current liabilities was 

¥24.81 billion, a decrease of ¥1.95 billion, and non-current liabilities was ¥12.35 billion, a decrease of 

¥3.57 billion. Total liabilities was ¥37.17 billion, a decrease of ¥5.53 billion from the end of the 

previous fiscal year. On the other hand, net assets was ¥66.18 billion, an increase of ¥9.93 billion. As a 

result, the financial base has been further strengthened through the accumulation of shareholders' 

equity. Regarding consolidated cash flows, net cash provided by operating activities was ¥7.47 billion. 

Although this represents a decrease of ¥300 million year on year, we continue to maintain stable cash 

generation. Net cash used in investing activities amounted to ¥2.31 billion, shifting to a net outflow 

from the ¥1.10 billion inflow recorded in the previous fiscal year. This was primarily due to the 

acquisition of fixed assets. Net cash used in financing activities was ¥5.19 billion. The scale of 

expenditures decreased compared to the previous fiscal year, which saw an outflow of ¥13.52 billion. 

As a result, the cash and cash equivalents at the end of the fiscal year was ¥30.83 billion, which was 

basically unchanged from the end of the previous fiscal year. As described above, the Company 

improved its financial soundness in the fiscal year under review by reducing liabilities and 

accumulating net assets while maintaining stable generation of operating cash.


